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PROMOTING ENTREPREUNERSHIP

Entrepreneurship has never been more important than it is today. It is widely
acknowledged that new companies and entrepreneurs are important forinno-
vation, job creation and economic development in Europe.

However, traditional education and training systems in Europe have not been
supportive of entrepreneurship and self-employment. As attitudes take shape
at an early age, education systems should contribute more to the develop-
ment of entrepreneurial skills and mindsets.

We want to run this project because: student participation is limited; teaching
methods are ineffective; the practical element of entrepreneurship is missing;
teachers are not fully competent; entrepreneurship is not linked to specific trai-
ning subjects or professions; business people are not sufficiently involved.

The PRO-ENT project is intended as a support tool for fostering entrepreneurship
within the younger generation. This is to be achieved following specific project
planning lasting two years and involving both schools and company represen-
tatives.

The project aims to motivate pupils to develop creative, positive and innova-
tive aftitudes towards entrepreneurship. Project activities will demonstrate to
them the relevance of education in the workplace and help them to develop
both an enterprising spirit and a sense of personal responsibility.

The partnership fostering the project is composed of 10 partners, extending
over many European countries. All of them, with the addition of other signifi-
cant local stakeholders, will be actively involved in project development: the
activities’ impact could well prove definitively relevant.

Studiodomino..
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WHY THIS PROJECT IS NEEDED?

Globalisation has increased pressure on economies fo compete and innovate,
leading to a critical need for a vibrant base of creative and innovative en-
trepreneurs (European Commission, 2003; McCoshan et al., 2010). As well as
meeting the challenges of globalisation and taking advantage of the opportu-
nities that arise from it, entrepreneurial people can act as an engine for growth
through job and wealth creation, boosting economic growth and supporting
welfare.

Other challenges facing Europe today, including environmental sustainability
and ageing populations, also demand innovative and entrepreneurial respon-
ses (Herrman et al., 2008). At the same time, the shift to service and knowled-
gebased economies has led to opportunities for new entrepreneurial initiative,
particularly in the area of services (European Commission, 2003). It has been
argued that entrepreneurship has never been more important than it is today.

Since the Lisbon Council in 2000, entrepreneurship has been increasingly reco-
gnised as a competence that should be valued and nurtured within an educa-
tion and training context. It sits at the heart of the education and training 2020
strategic framework, which cites innovation and creativity, including entrepre-
neurship, as one of its strategic objectives. A sense of initiative and entrepre-
neurship is also one of the eight key competences for lifelong learning.

In February 2005, the European Commission proposed a new start for the
Lisbon Strategy, focusing the European Union’s efforts upon two principal tasks
—delivering stronger, lasting growth and providing more and better jobs. From
then on, the necessity for promoting a more entrepreneurial culture was always
stressed.

This is due to the fact that the capacity of an economy to successfully
compete and develop depends upon balancing the stock of enterprises
through encouraging more start-ups and managing business transfer. There
is a positive correlation between entrepreneurship and economic growth.
Entrepreneurship also contributes to social cohesion for less-developed regions
and to putting unemployed or disadvantaged people into work. Moreover, it
can conftribute to unlocking the entrepreneurial potential of women, which has
yet to be exploited further.
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Thereisaneedtocreate amorefavourable societal climate forentrepreneurship,
removing obstacles to the start-up, tfransfer and growth of businesses but also
based upon an integrated approach aimed at changing the mindset of
new generations. This is truer still once we consider that while various factors
influence entrepreneurship, cultural aspects need to be taken info account as
well. Recent generations of Europeans are reluctant to take up opportunities
for self-employment and entrepreneurial activity.

Research suggests that cultural support (through educational programmes,
promotionalcampaigns, etc.) is positively linked to the degree of entrepreneurial
activity in the EU. This project is intfended therefore to be a supportive tool for
fostering entrepreneurship among the young generations. This is to be achieved
following specific project planning lasting 2 years and involving both schools
and firm representatives.

The project aims at motivating pupils to develop creative, positive and

innovative attitudes towards entrepreneurship. Project activities will show them
the relevance of education in the workplace and help them to develop both
an enterprising spirit and a sense of personal responsibility.
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PROJECT OBJECTIVES AND STRATEGY

In teaching entrepreneurship it is particularly important to focus on the perso-
nality of young people. This type of education should foster creativity, a sense
of initiative, risk taking and other generally applicable attributes and skills that
are the foundation of entrepreneurship.

In the project Our main aims are:

1. realisation of a EU network of professionals dealing with didactic activi-
ties aimed at fostering in the young generation a EU entrepreneurial spirit

2. putting intfo action a 2-year programme involving students, enterprise
representatives & teachers

3. realising a programme geared towards assisting students in setting up
their own businesses. The programme will include: appointment of a stu-
dent tutor, the setting down of project rules with the students, selection of
an enterprise sector after a presentation made with firm representatives of
the different economic sectors, advertising the relevant vacancies linked
to firm set up, and request that students complete an application form and
apply for jobs, organise interview times with each candidate with the help
of colleagues from among the enterprise representatives, make a list of
successful candidates and complete the firm organisation chart, set the first
firm meeting and a specific day when all firm meetings will be scheduled
during the year, have each firm sector start its activity (the board taking
decisions, the vending office retailing products, the secretary structuring
daily activity), organise interview in groups with people working within the
same profile, taken over by the students, have the students compile a job
profile description, render the firm operational, convene periodic meetings
so as to identify any problems the students are encountering, plan perio-
dic meetings with business and enterprise representatives in order to solve
problems encountered and acquire deeper knowledge of specific aspects
of the business sector and after an appropriate time to have participants
change job profiles, rise to more elevates positions, etc. the project mee-
ting will signal an occasion to discuss & experience international business &
the opening of the firm’'s foreign markets

Problems

1. students’ awareness of self-employment and entrepreneurship as possi-
ble career option

2. Underline relevance of education in workplace

3. Underline importance of personal responsibility, creativity and personal
ability in participating

4. need toincrease entrepreneurial spirit among the young generation
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SURVEY

LIFE LONG LEARMNEG PROGEAL LECSLRED I VINC PARTRERSHIP
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ENTREPRENEURSHIP SURVEY
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RESULTS
Survey Turkey

ﬁ Promoting

Entrepreneurship

Survey

General Information

* Our survey was arranged to identify of the
entrepreneurial orientation, knowledge levels
and feelings of self-confidence before the
project of our students.

* The survey study was conducted between May
6 to 10, 2013. Survey was applied to 65 young
people between the ages of 14-15. 10 people
of surveyed are female students, 55 people of
surveyed are male students.

11
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Summary

* One day, a young man comes to Dr Russell Herman Conwell
and says he wants to enrol to the colleauge but can’t
because of economic strength. In that time Conwell dreamed
of establishing a university for young people who can not go
to college even though they deserve. This is not an easy task
for Cornwell. Because he has no money and a few million
dollars are needed. Conwell decides to collects his
experiences in a book named "Diamond Fields" and starts
educational seminars relevant to the content. Dr. Conwell’
teachings collected in this book draws the attention of so
many people a lot of them come to listen to him but also
give him money that at the end Dr. Conwell establishes the
famous Temple University Philadelphia with the collected
coins. Even a few million dollars were collected more.

Wealth and opportunities About being rich ane
in the surrounding area of ——| could bring out own

Or.Canwell dynamics

—| Secret formula of being
rich

Similarity between
diarmond and money

* The short above story is given as an example of
entrepreneurship. What do you think it is told in
this story?

12
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He is opportunistic -%24 —

Discovered the diamond
fields at the forefront of
him -2%16

Revealed the
diamond field in his
charater -%%35

DrCormwell 1s a genius
574

What do you think the most prominent feature
of entrepreneur Dr.Conwell in this story is?

to be popular -%11

beeing a boss -%15

spend your energy <539

earn money -%35s

Which of the following is most important
motivation to make an attempt?

13
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Study %633 —

=1 Maotivation -%10

business idea -%33

e Money -2424

What the entrepreneurship starts with?

would vizit all stands TXTY 10 i frry e af

and chat with stand [ — interest stands and expand

staffs -%.20 my communications netwaork
LTl [

| try to spend a
pleasant time tasting
refreshments -%28

Collect abundance of
catalogs, brochures
and giveaway -%216

Participated in a tour of the exhibition. How
do you do your trip?

14
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| give wp as there 5a't
sufficient capital | | would
continue normal life - %6

never take the risk of
losing 60% , | save my
maney = %40

Would continue to work and start
the: work after s find the 340 -

11

zepk for the environmental
resources o complete the
A0% 1 need. - 43

You would make a profitable business but you
do have 60% of the required capital. In this
case, how you behave?

Closely monitors the
performance of campatitars, |
st the COMREITIom Stralegees -
%3l

—1 All of the abowve -6

Try to block competitors, if |
find the opportunity Ity to
be obstacle to theirwork -
W 7 -

| dix no% care about Tha
gthers, | contest and try to
win W16

Imagine you are in a competition with your
competitors. Which of the following refers to
feelings?

15
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= | the one saving the day -
%22

the one selling on
B 4 credit -%11

the one planting -%:31

the one producing -736

According to you who will win in the trade ?

| would immediately
disqualify the team member
who can not do the work
iven -%d3

| make a bt of work, gve
respectively to thoae wha are free
withgut distinction of work or
Bedrm maember 511

list distribute the works

respectively without

& | revinke fest of works and distribute

according 1o the abilities of tesim
membeis -2 1

Imagine you manage a team. How do you
distribute the workload among?

16
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Conduct market research
on the product or service

Try te find out with whom | 0523
will work with -
S 2

] Start to produce the
| preduct or service -%10

Monetise the product
e | 31 SV -0 25

Think of yourself as an entrepreneur. What is
the first to thing you need to think about?

eliminate the neaos -

— | ensure produection -%19

| Create employment -
10

enable Innovation -542

For you which of the following is the most
important feature of a business idea ?

17
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is the one
that provides
employment -9%630

i% the one that will be
successiul in the market
%25

is a well-crafted business
plan %15

addresses the business
needs of the employess

LLr iy

The best business idea;

Entrepreunsr must be both genius and
Rardworking -%53

Entrepreuner must be
both genius and
ingpined -%12

Entrepreuner must be
Enmtrepreuner must be genius -%18

hard working -%537

"Genius is 1% inspiration, 99% effort ," says
Albert Einstein. What does it mean for
entrepreneur?

18
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the required one %621 ;

| the standart one 5519

the best -%32 =

Cualith %23

What should a good manufacturer
entrepreuner produce?

Providing employment -3621

Free-standing entreprise -%21

Engaged in selling -%32

Prafit making entreprise -%26

Which one is a successful entreprise?

19
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Itrytogoonasfaras: [ &
can <%%33 :

| by Lo gt sadpehiart Tioom ol e
altermatives -5 17

| hutFl and leave

r.rl-'lr\emhlg w0 -]

I retire into myself and
go on my work %39

As an entrepreneur in need of economic
support, what do you do if you can’t find
financial support?

Being a business that
employs 20 peaple - |
5533

Being a business that
works -53619

Being a business that
has reached a certain
profit mangin -%13

Being a business that
survive -%30

In which position would you be satisfied after
3 years running your business idea?

20
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Maotvation and hard =
working -#33

Preduction [ Serice-517

Sectoral knowledge and
Experiance %16

The market potential-
%39

Which of the following, related to the
success of any business to be established, is
the least effective?

o be popular -%11

beeing a boss -%15

spend your energy -%39

earn money -5

What do you think should be at “12” on the
target board for an entrepreneur ?

21
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mativation-%30
Leadership -%25

innovation-%15

Wealth -%30

Which of the following is a feature that an
entrepreneur may not have?

Listening -
13

Doing %30

Hearing- % 19

vislon-H38

Which of these is more effective than
others for learning?

22
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Good usage of body
language -%33

Sriling 512

Having respect for-sis

Being positive -%39

An entrepreneur must use the technique of
effective communication in marketing their
product or service. Which of the following do
you think is the most effective communication

technique?
2,3.5.14 %29
£,54,1,3 ‘%19
49,143 -Hl10
24,1539 5422

How an entrepreneur should line up the following steps
based on the product that he will produce?

1 Ensure the fund

2. Determine the businss idea

3 Do a market research

4. Start producing

5. Determine the capacity of producing

23
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Determines the nature
of the difficulties than |
would seek help from

| experis-H30

| love the challenges, |
weould fight wntil |
achigve-%3%5

| make agood work plan,
50 1 do nor encounter
difficulties-%15

Try to overcome
difficulties, if fail
demand help- %30

If you encounter some problems in the implementation
phase of your business idea, which one of the following
methods to overcome these difficulties do you prefer?

24
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Survey ltaly
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REPORT
PROENTRE

SURVEY

ITALIAN STUDENTS AND
ENTREPRENEUSHIP

Studiodomino company carried out

a survey about student’s vision of
entrepreneurship and entrepreneur,
according to the general purpose of

the PRO-ENTRE project.

.'illkrrl-:.:-';r enire survey 'Sludiuduminn
el »
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About entrepreneur’'s competences
(question 10), the 60% of the
students think that the most
important duty for an entrepreneur is
making market research on the
product or service

Only for the 10% he must start
immediately to produce the product
or service.

The 30% says he must investigate
on the target related to the service or

product.

m motivation, hard work,
mmarket potental
B secional knowiadge

production and
sErvice areg

10

ﬁr'r-:.":' gntre urvey -Sludindnmlnn..
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Speaking about the effective feature that
an entrepreneur should have (question
11), the view is variegated:

*For the 40%, the feature is motivation
and hard work.

For the 35%, it should be the market
potential.

*For the 15% it's the sectorial
knowledge.

*Only for the 10% it's production/service
area.

* Most of the students believe that the
beginning of the entrepreneurship is a
business idea to enable the innovation
(question 12).

* For the 60%, the best business idea is the
one that will be successful in the market
(question 15).

* For the 40%, the best business idea is a
well-crafted business plan (question 15).

";"@.;f.,.:_--;. gntre urvey -Sludindnmlnn..

27
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« Question 16: About the importance of
learning, students believe that the
most important activity to learn is
DOING

« Question 17: The most important
technique of effective communication
in marketing is having respect for
others and being positive.

-r;?;r Frepofr! proenltre urveiy - Studiodoming .
Question 22

In a situation of economic need: kel

L
15
| ]

* The 30% of the students would
retire into himself and go on his
work.

* The 32% would try to go on as
far as he can

« Only a 23% would try to get
support from other alternatives,

* The 10% huffs and leaves
entreprenership.

.r;?-;r'r':." DFoenlire urvey -5[udiﬂdﬂl‘ﬂ]ﬁn.-




Entrepreneurship Lifelomg Learning Programme

o,
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Question 20

* The general view of a successful
business is the profit making
enterprise (70%).

* Only for the 30% it's linked to provide
employment.

.r*;?-‘r'r-:.":' Brnlre urveiy -5[udindnm]nn..

In the end, for the 50% of the students,
the entrepreneur must be both
GENIUS and HARDWORKER.

The other 50% says that he must be
both GENIUS and INSPIRED, as
Albert Einstein said.

"'-{'@.‘f.,.:_--;. gntre urvey -Sludindnmlnn..
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ITALIAN STUDENTS AND
ENTREPRENEUSHIP

Studiodomino company carried out

a survey about student’s vision of
entrepreneurship and entrepreneur,
according to the general purpose of

the PRO-ENTRE project.

« Our survey is related to 20 students
(20/25 years old), attending university
or master courses proposed by our
company.

» The tool used is a structured multiple
choice questionnaire. It helps the
student reflecting upon key concepts
about the entrepreneurship.

« The questionnaire is anonymous.

"‘;"‘!f ri proentre survey ™ Studiodomine .

30
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*The subject of the survey is basic for
the European lifelong learning program.

*|t encourages young people to think
about one of the eight competence

keys identified
by the European Parliament:

The spirit of self-employment
(Recommendation, 18 December 2004)

.r;ﬁr'r-:.":' Brnlre urveiy -5[udindnm]nn..

el -

The goal of the survey is strictly linked to the
general purposes of the Lifelong leaming
program:

1. Development of student’'s knowledge and
skills.

2. Spirit of initiative.
3. Self-employment: opportunities and risks.

1ﬁr'r-:.":' gntre urvey -Sludindnmlnn..

- -
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Questionnaire:

*Questions 1-4 and 14 are related to
the meaning of entrepreneurship.

*Questions 1-2 are inherent to the

short-story of Dr.Conwell.

= For the 40%, the diamond
is revealed in Dr.Conwell's
character.

» The 25% says heis a
genius

* For the 20%, Dr.Conwell

20% ;
discovers the diamond '
fields at the forefront of
him.
« Only the 15% declares

that he is opportunistic.

i :
m-r'-':..":' gntre uryey = Studiodomino .
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[

Answers

*For the 55% of the students,
the metaphor of “Diamond
fields" evokes wealth and
opportunities in the

surrounding area 45%
*Only one student sees a
similarity between diamond
and money.
g . rm—r
g report proentre survey [ Studiodomino _J§

+ Analyzing the answers of the third
guestion, the 75% of the students
identify earning as the most
important motivation to make an
attempt and it could show a wrong
vision of the opportunities of
entrepreneurship.

+ The 25% want to be a EDSS_.-@&-

.r;':ﬁ-r'r-: rt proentre NN -Sludindnmlnn..
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Survey France

Promoting
Enfrepreneurship

(‘»:\ﬁ,.

‘ Survey results by M3Cube

N\
Y\
General Information

* Qur survey was arranged to identify the
entrepreneurial orientation, knowledge levels
and feelings of self-confidence of “our French
Pro-Entre group” and general public.

* The survey study was conducted between
March to April 2014. Survey was applied to 25
people.
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Summary

One day, a young man comes to Dr Russell Herman Conwell
and says he wants to enrol to the college but can’t because of
economic strength. In that time Conwell dreamed of
establishing a university for young people who cannot go to
college even though they deserve. This is not an easy task for
Conwell. Because he has no money and a few million dollars
are needed. Conwell decides to collect his experiences in a
book named "Diamond Fields" and starts educational
seminars relevant to the content. Dr. Conwell' teachings
collected in this book draws the attention of so many people
a lot of them come to listen to him but also give him money
that at the end Dr. Conwell establishes the famous Temple
University of Philadelphia with the collected coins. Even a few
million dollars were collected more.

The short story above is given as an example of
entrepreneurship. What do you think is told in this
story?

m similarity between
diamond and money

B wealth and opportunities
in the surrounding area
of Dr. Conwell

m about being rich one
could bring out own
dynamics

m secret formula of being
rich
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What do you think the most prominent feature of
entrepreneur Dr. Conwell in this story is?

B Dr. Conwell is a genius

H revealed the diamond
field in his character

B he is opportunistic

m discovered the diamond
fields at the forefront of
ki

Which of the following is the most important
motivation to make an attempt?

M 2arm MAOreeY

B spend your energy
¥ io be popular

B being a boss
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What the entrepreneurship starts with?
0%

B maney

B business idea
B study

B maotivation

You participate in a tour of the exhibition. How do you
plan your trip?

m | will collect abundance of
catalogues, brochures and

get away

|l try to spend a pleasant
time tasting refreshments

o would visit all stands and
chat with stand stafifs

| try to visit my field of
interest stands and
expand my
communications network
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Imagine you are in a competition with X. Which of the
following refers to feelings?

m | donot care about the
others, | contest and try
1o wwiin

m I try to block competitors,
if | find the opportunity
I'll try to be an ohstacle
to their work

m I will closely monitar the
performance of
competitors and set the
competition strategies

m all of the above

According to you, who will win in the trade?

W the one producing

o the one planting

M the one saving the day
W the one selling on credit
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Imagine you manage a team. How do you distribute the
workload among?

| | will make list of tasks and
distribute them according to the
ahilities of the team members

| [ will make a team list and,
distribute the tasks respectively
without distinction

B would immediately disqualify the
team member who cannot do the
work given

m | will make a list of work and give it
respectively to those who are free
without distinction of a task or
team member

Think of yourself as an entrepreneur. What is the
first thing you need to think about?

W start to produce the
product or service

B monetise the product
or Service

B try to find out whom |
will work with

| conduct market
research on the
product or service
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Which of the following, related to the success of
any business to be established, is the least
effective?

m market potential

B motivation and hard
wWiark

n sectoral knowledge
and experience

B production/service
area

For you which of the following is the most
important feature of a business idea?

W create employment
m enable innovation

B eliminate the needs
B ensure production
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What do you think should be at “12" on the target
board for an entrepreneur?

W garm money

B production or service
¥ create employment
m being retired

Which of the following is a feature that an
entrepreneur may not have?

0%

B leadership
m wealth

B motivation

W innovation
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The best business idea

W is a wel|-crafted
business plan

B is the one that provides
employment

M is the one that will be
successful in the market

| iz the ane that
addresses the business
needs of the employees

Which of these is more effective than others for
learning?

0%

W hearing
W vision

® listening
W doing
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An entrepreneur must use the technique of effective
communication in marketing their products or
services. Which of the following do you think is the
maost effective communication technigque?

0

B good usage of body
language
B smiling

B having respect for

B being positive

"Genius is 1% of inspiration, 99% of effort ,* says
Albert Einstein. What does it mean for
entrepreneur?

B entrepreneur must be
BEnius

B entrepraneur must be
hard working

B entrepreneur must be
both genius and
hardworking

B entrepreneur must be
both genius and
inspired
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What should a good manufacturer entrepreneur
produce?

B quality

B the best products

® the required ones
products

m the standart ones

products

Which one is a successful enterprise?

B Free-standing
enterprise

® Profit making
enterprise

® Providing employment

B Engaged in selling
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How an entrepreneur should line up the following
steps based on the product that he will produce?

1. Endgure the fund

2, Determine the business idea
3. Do a markel research

4, Start producing

5. Determine the capacity of
producing

m254,1,3
m25143
®23514
m2,1534

As an entrepreneur in need of economic growth,
what do you do if you can’t find financial support?

o

| huff and leave
entrepreneurship

| | retire into myself and
B0 on my work

i try to go on as far as |
can

H | try to get support
from other alternatives
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In which position would you be satisfied after 3 years
running of your business idea?

H being a business that
has reached a certain
profit margin

m being a business that
SUrvives

® being a business that
employs 30 people

B being a business that
works

If you encounter some problems in the implementation
phase of your business idea, which one of the following
methods to overcome these difficulties do you prefer?

| i'll try to overcome
difficulties, if fail | demand
fora help

| I'll determine the nature of
the difficulties, then | will
look for the help from
experts

u | make a good work plan, 50
I da fot encolnter
difficulties

B | love the challenges, | would
fight until | achieve
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BARRIERS TO ENTREPRENEURS

» Regulatory Barriers

» Cultural and Social Barriers

» Financial and Economic Barriers
>

Others

Regulatory Barriers:
» Fiscal and monetary policies

» Structual policies

Cultural and Social Barriers
» The lack of knowledge of the legislation
Language
The lack of information
The limited access to networks
The lack of role models

The real cost of entreprise creation

vV vy VvV VYVvYYy

The fear of failure

Financial and Economic Barriers
» Newer and smaller firms can face barriers in market
» The difficulties of management to micro loans

» Economic instability

Other barriers in disadvantaged groups and areas
1. WOMEN

In most countries, regions and sectors, the majority of business owners/mana-
gers are male [from 65% to 75%).

» Type of education

» Lack of appropriated business support
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» Access to finance

>
>

The impact of caring and domestic responsibilities

Difficulties experienced in the transition from benefits to self-employment

or business ownership

>
>

Lack of appropriated role models in entrepreneurship

Low levels of confidence and self-esteem

2. ETHNIC MINORITIES

In the European Union, there are at present roughly 13.6 million resident immi-
grants and ethnic minorities and 26 million when second and third generations
ethnic minorities are taken into account.

Many of the problems faced by ethnic minorities are the same in all small busi-

ness

>

>
>
>

. But, some problems are very specific fo ethnic minorities:
Language barriers, discrimination, vulnerability, isolation
Lack of information and trust in public support services
Limited business, management and marketing skills

Difficult access to finance

3. PEOPLE WITH DISABILITIES

Many disabled entfrepreneurs started their own business because they found
too many obstacles while searching for a traditional job.

However, people with disabilities face additional barriers to create their own
job or business:

>

Programs for people with disabilities that frequently do not support or

encourage self employment and entrepreneurship

>

Programs promoting self employment and small business development

have not been to open to people with disabilities

>
>

Restricted access to support networks

Discrimination based in misguided stereotypes about the capabilities of

people with disabilities
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4.YOUNG

The typical age for setting up and running a business is over 30 and in many
cases over 40 years.

The potential of young people is now being recognized as a contributor for
the reduction of unemployment and the promotion of economic growth and
innovation, but they face a series of specific problems related to their youth:

» Lack of capital,

» Underdeveloped skills in business management,
» Limited market contacts and
>

Outdated aftitudes on the part of support finance or providers.

5. RURAL AREAS

Rural entrepreneurship is made unique by the economic conditions of rural re-
gions and the characteristics of rural entrepreneurs. The main common obsta-
cles can be grouped in three main categories: those associated with the small
size and low densities of rural communities, the social and economic composi-
tion of rural communities and the nature of internal and external linkages.

We can consider some of the barriers commonly associated with rural entre-
preneurship:

» Declining agricultural income
» A culture not supportive of entrepreneurship

» Greater distances to markets and areas of production and limited con-
nections to the outside world and urban markets

» Lack of economic diversity

» Lack of other entrepreneurs and networks
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BUSINESS PLAN FOR SMALL BUSINESS

Objectives of the module
1. Understand what is a business plan and what it is created for.
2. Have an experience in creating a business plan.

By the end of this training the trainers should not only understand what is a Busi-
ness Plan and but also has already a first draft of a business of their own.

What is a business plan?

Definition

A document prepared by a businessman/entrepreneur to summarize its ope-
rational and financial objectives for a new business or the near future of an exi-
sting one (usually one to three years) and to show how they will be achieved.
It serves to guide the firm’s policies and strategies, and is continually modified as
conditions change and new opportunities and/or threats emerge. And usually

also contains a balance sheet, income statement, and cash flow statement, to
illustrate how the financing being sought will affect the firm’s financial position.

Business Plan Outline!

As it is a document that serves sometimes to present the project to external
persons (bank, lenders, prize givers...), it is important to point out that the do-
cument must be presented in a formal way having a cover page, table of
content etc.

It will have 4 major chapters:
» Executive summary - Statement of Purpose
» Business related issues
» Financial Data
>

Other supporting Documents

Business related issues

A cover sheet goes before the description. It includes the name, address and
telephone number of the business and the names of all principals (if any).

1 Source : http://www.smallbusinessnotes.com/planning/sbabusplan.html
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Description of Business
In this section, you provide a detailed description of your business.

The 1st question to be asked is: “What business am | in?”

In answering this question include
» products
» market
» services
>

what makes your business unique

When describing your business, generally you should explain:

1. Legal business form: proprietorship, partnership, corporation. The licen-
ses or permits you will need.

2. Business type: merchandizing, manufacturing or service.
3. What your product or service is.

4. Isit a new independent business, a takeover, an expansion, a franchi-
see

5. Why your business will be profitable.

6. What are the growth opportunitiese

7. Wil franchising impact on growth opportunitiese
8. When your business will be open (days, hours)?2

9. What you have learned about your kind of business from outside sour-
ces (tfrade suppliers, bankers, other franchise owners, franchisor, publica-
tions).

The description of your business should clearly identify goals and objectives
and it should clarify why you are, or why you want to be, in business.
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Product/Service

Try to describe the benefits of your goods and services from your customers’
perspective. Describe:

1.
2.
3.

What you are selling.
How your product or service will benefit the customer.

Which products/services are in demand; if there will be a steady flow of

cash.

4.

What is different about the product or service your business is offering.

Marketing Plan

Marketing plays a vital role in successful business ventures. The key element of a
successful marketing plan is to know your customers-their likes, dislikes, expecta-
tions. By identifying these factors, you can develop a marketing strategy that
will allow you to arouse and fulfil their needs.

ldentify your customers by their

>

>
>
>

age
sex
income/educational level

place of residence.

Your marketing plan should be included in your business plan and contain an-
swers to the questions outlined below.

Who are your customerse Define your target market(s).
Are your markets growing? Steady?2 Declining?

Is your market share growing? Steady?¢ Declining?

If a franchise, how is your market segmented?

Are your markets large enough to expand?

How will you attract, hold, increase your market share?

6.1If a franchise, will the franchisor provide assistance in this area?

Based on the franchisor’s strategy? How wiill you promote your salese

7. What pricing strategy have you devised?¢
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Competition

We all know that business is a highly competitive, volatile arena. Because of this
volatility and competitiveness, it is important to know your competitors.

Questions like these can help you:
1. Who are your five nearest direct competitorse
Who are your indirect competitorse
How are their businesses: steady? Increasing?e Decreasing?
What have you learned from their operationse From their advertising?2

What are their strengths and weaknesses?e

o O AW

How does their product or service differ from yours?

Start a file/table on each of your competitors. Review these files periodically,
determining when and how often they advertise, sponsor promotions and offer
sales. Study the copy used in the advertising and promotional materials, and
their sales strategy. For example, is their copy shorte Descriptive? Catchy? Or
how much do they reduce prices for sales? Using this technique can help you
to understand your competitors better and how they operate their businesses.

In the case of small infernet based business like here it is important to keep
frack of their internet websites, how often they change it, are they mentioned
somewhere else (how many hits on google?) etc...

Pricing & Sales

Your pricing strategy is another marketing technique you can use to improve
your overall competitiveness.

Some of the pricing strategies are:

—
.

retail cost and pricing
competitive position
pricing below competition
pricing above competition
price lining

multiple pricing

N o oo A WD

service costs and pricing (for service businesses only)
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Advertising & Public Relations

Having a good product or service without advertising and promoting it, is like
not having a business at all.

Advertising and promotions are crucial for a business and should be treated as
such.

Develop short, descriptive text that clearly identifies your goods or services, its
location and price. Use catchy phrases to arouse the interest of your readers,
listeners or viewers.

Management

Your management plan, along with your marketing and financial manage-
ment plans, sets the foundation for and facilitates the success of your business.

Like plants and equipment, people are resources (and a very important one).
It's vital that you know what skills you possess and which you lack in order to hire
personnel to supply the lack. Additionally, it is imperative that you know how
to manage and freat your employees. Keep them informed of, and get their
feedback regarding, changes. Employees often have excellent ideas that can
lead to new market areas, innovations to existing products or services or new
product lines or services.

» Your management plan should answer questions such as:

» How does your background/business experience help you in this busi-
ness?

» What are your weaknesses and how can you compensate for them?
» Who will be on the management team?

» What are their strengths/weaknesses?e

» What are their duties?

» If a franchise, what type of assistance can you expect from the franchi-
sore

» What are your current personnel needs?
» What are your plans for hiring and training personnel?

» What remuneration (salaries, benefits, vacations, holidays etc.) will you
offere
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Financial Management

As a business owner, you will need to identify and implement guidelines that will
lead to and ensure that you will meet your financial obligations.

To effectively manage your finances, plan a sound, readlistic budget by deter-
mining the actual amount of money needed to open your business (start-up
costs) and the amount needed to run it (operating costs).

The first step to building a sound financial plan is to formulate a start-up bud-
get. Your start-up budget will usually include such one-time-only costs as major
equipment, utility deposits, and down payments.

Start-up Budget
» personnel (before opening) — salaries
legal/professional fees
occupancy (space rent)
licenses/permits
equipment
insurance
supplies
advertising/promotions

accounting

vV vy vV vV V. vV vVyYVvYY

utilities

An operating budget is prepared when you are actually ready to open. Your
operating budget also should include money to cover the first three to six mon-
ths of operation. It should allow for the following expenses.

Operating Budget

» personnel - salaries/wages
insurance
rent
loan payments
advertising/promotions

legal/accounting

vV vy vy VYVvYYy

supplies
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payroll expenses
utilities
dues/subscriptions/fees

faxes

vV vy v Vv Yy

repairs/maintenance

The financial section of your business plan should include any loan applications
you've filed, a capital equipment and supply list, balance sheet, breakeven
analysis, pro-forma income projections (profit and loss statement) and pro-for-
ma cash flow. The accounting system and the inventory conftrol system that
you will be using, is also generally addressed in this section of the business plan.

Other questions that you will need to consider are:
» What type of accounting system will you use?
» What will your sales goals and profit goals for the coming year be?
» What financial projections will you need to include in your business plan?g
>

What kind of inventory control system will you use?

Financial Data
1. Loan applications
2. Capital equipment and supply list
3. Balance sheet and Breakeven analysis

Pro-forma income projections (Profit & Loss Statements)
o Three-year summaryDetail by month, first year
o Detail by quarters, second and third years
o Assumptions upon which projections were based

Pro-forma cash flow
o Three-year summary
o Detail by month, first year
o Detail by quarters, second and third years
o Assumptions upon which projections were based.
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Supporting Documents

>

vV vy v Vv Yy

Tax returns of principals for last three years

Personal financial statement (all banks have these forms)

Copy of proposed lease or purchase agreement for building space
Copy of licenses and other legal documents

Copy of resumes of all principals

Copies of letters of intent from suppliers
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HOW TO SEARCH NEW BUSINESS IDEAS CREATIVELY?

What is creativity?

» Can be found everywhere...
Combining?

Being different?

Curiosity!

v Endangers status qguo
Practice

e

7/ sources of ideas

-~

+ Unexpected result
v Inefficiency
» Combining

+ Population ﬁ’i
+ Perception and fashiunllk
» New knowledge ' b/
+ Luck 25§

-
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Brainstorming

» Objective: within a short time a
large number of ideas

» The Basics

Criticism is not allowed

There are no ridiculous ideas.

Quantity leads to guality

One idea may create a fertile ground
for another idea

Brainstorming, roles

v Leader
Does not control, just motivates

Stops the potential criticism

Leads talking, to stop potential
chaos.

Explains and offers summaries
Provides ways to get new
perspectives,

» Recorder
Writes up keywords about ideas.
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Random word

» Think of a problem
v Think of 5-6 random words

» Think of the word, and the relationship
between -the word and the problem - how to
use a word problem solving?

» What ideas emerge from these relationships?

e
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BRAND
LOGO
WEB SITE
BLOG

WHAT ARE THEY?
WHY ARE THEY IMPORTANT
FOR AN ENTREPRENEUR?

lidg &dplrépréendurship = Studiodomino.

BRAND

The brand is the graphic element that
characterizes the company. It is recognised
as the set of choices for commercial and
promotional policies, designed to create a
"personality” of the company and its
products.

S L M
il

. :
W promoting entrepreneurship pETETETIITE
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LOGO

The logo is the set of graphic signs which
represents a brand, a product or a
company. It's a combination of letters or
signs or images.

The logo is the new alphabet of society.

e -
‘si . 0G0 < y
Ferrari | L
G promoting entreprensursnip GIETETTITS
et -

5 CLUES FOR A SUCCESS LOGO

* Strong values: what the

company would be get across
outside

+ Semplicity 4
* Longevity, durable &
* Easy to pass on (@
* The unigue on the market, as
unique is a company &
"ii‘r,,, B
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[

" Alogo is a flag, a signature, an emblem, a
road sign.

A logo doesn't sell (directly), it creates an
identification.

Rarely a logo is the description of an
business.

The meaning of a logo derives from the
quality of what it represents,

not vice-versa ..."

Paul Rand

THE LOGO IS IMPORTANT
FOR THE COMPANY BECAUSE...

* It represents the face of the company:
easy to ricognize and to store. Succesful
logo is success company!

* It gives information about the company:
more information, less drawings
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WHY DOES THE COMPANY NEED
A WEBSITE?

* The information

* The customer find on Google
information before the contact

* The domain is a trademark

 The competitor has already their web
site

* The company needs of a professional
website

* The website comes before the
advertising

WHY DOES THE COMPANY NEED
A WEBSITE?

* E-commerce, new sales channel

- It's always opened, 365 days a
year

* The customer are always
connect
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10 RULES FOR A GOOD WEBSITE

1.The website must be appreciated by the users

2.Design your web site on paper,while you are thinking
about the content

3.5pend time to prepare original and interesting content

4.The organization of the menu is important =
5.Few colors, few fonts _,/”"
6.MNothing special effects

7.5hort texts and suitable for the web ':Is¢ f

8.Watch out for the of images _

9.Find guests or guests find your website
10.Use the power of the web: feedbacks
and comments are very important for your visibilty

S | -

WHAT'S A BLOG?

Blog (web log)
Is your “diary on the net”
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[

DOES IT NEED FOR A
COMMUNICATION COMPANY?

You must tell about your company.

Website tells what your company does, what
important things it was doing and how to
contact it.

The blog tells about specific skills of company,
giving information about macro category of
the products and becoming rich about the
content of your site.

DOES IT NEED FOR A
COMMUNICATION COMPANY?

IT GIVES TO GOOGLE COOL SEO SIGNALS.

A blog will be updated with high frequency of
the web site, giving to Google cool SEQ
(SEARCH ENGINE OPTIMIZATION) signals : your
chances to appear into the results of the
research will increase, at the same time to the
traffic toward your web site,
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[

DOES IT NEED FOR A
COMMUNICATION COMPANY?

IT LENDS ITSELF TO BE SHAREDON SOCIAL
NETWORKS.

The contents product for the blog corporate are
a good idea to begin for managing also the
others social channels whose are essentials for
your firm , like Facebook, Twitter, Google and
the other ones for sharing photos like Pinterest
and Instagram.

DOES IT NEED FOR A
COMMUNICATION COMPANY?

IT HIGHTLIGHTS THE "PLUS" OF YOUR FIRM.

The firm's blog will make more obvious your
activity, allowing you to put in evidence the
mission and the value those advance it, and to
create with your potentialities customers and
with those already acquired a relashionship
founded emphatically.
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DOES IT NEED FOR A
COMMUNICATION COMPANY?

IT ALLOWS TO INTERACT DIRECTLY WITH YOUR
TARGET.

Through the blog, you will interact diresctly with
your target: punctually your communication will
arrive to whom is interested in your product.

So you will offer a service of customer care
directly and immediate by social networks.
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1 FROZEN FOOTY

-""_-;-'l."ﬂt."-'fl"ﬁ?'ﬂ' SELLMNG WALNUT PRODUCTS =

PROMISING PEOFIT
I Y ARES OF INTEREST
HIGHLY DEMANDED

BAW MATERIAL MEELD

FURMITURE MANUTACTURING

» FURNITURES FOR SCHOOBS—

—=% EASY IMPLEMENTATION
LESS COMPETITION

e m——

TR PR

i FURNITURES FOR KITCHEN "---..: = |FROMISING PROFIT
E . = E = de — e =
i FURNITURES FOR OFFICE _ 5 :‘1”“‘“1 I I AREA OF INTERES
_“‘J‘w;_-— "2 |HIGHLY DERMAMNDED
Ao MATERAL TeEEU)
" |EASY IMPLEMENTATION

¢ |LESS COMPETITION
PROMISING PROFIT
I 1Y ARES OF INTEREST
HIGHLY DERMANDED

= | RAW METERIAL MEED
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INDUSTRY PRODUCTIONS FASY IMPLEMENTATION
i MACHINERY SPARE PART MANUFACTURING | LE55 COMPETITION
M PEOBAISING PROFIT

M| IN MY AREA OF INTEREST

x'-\ 1 HIGHLY DEMANDED
"y | AN MATERIAL NEED

" 2-SCORING

* Company Selling Walnut Products (3 Pts.)

* Frozen Food (o Pt.)

* Furnitures For School (4 Pts.)

» Furnitures For Kitchen (1 Pt.)

¢ Furnitures For Office (1 Pt.)

* Thermoinsulation Systems (6 Pts.)

* Machinery Spare Part Manufacturing (2 Pts.)
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3- ELIMINATING THE
BUSINESS IDEAS INTO TWO

LGroup Mame | Mumber

Haie

1. Business ldea: [A Deseription of The Business ldea)

Thermoinsulation Systems Manulacturing (i8 Pts,

1. Cuvesliom
How Much Important Is Thermoinsalation At Your Home?

Scoring

2. Dueston
Do Vou Think That 15 Energy Saving Achieved A Homes Which Have Thermolnsulation System?

Scoring

3. 0uesthon
Do You Think That Alkr Pallution Can Decraase In Ouwr Oty Vie Thermainsulation *

Scoring

.l,.{l!ll-l'l-.l i1||1

Lro Ads About Thermommsulation lafluence Your Dpinien On This sswed

b Lmtid o 11 14
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Group Mame | Mumber

2. Bosiness ldead (A Deseription of The Business ldea)

MANUTFACTURING FURNITURES FOR SCHOCOS (14 PT5.)

1. Cluesion
I}o Yo Beliewe That Mow Fuarniturcs In Yowr Child's School Have A Positive Effect On His/Her
b 11T

SOorume

2.} uestion

Would ¥ou Like School Furnitures In Schools To Be Renewed Biennially?

hOO runE

1.4 nesiion

3o Yom Believe That School Familores Ave Responsive Enough To Modem Needs?

Soorimg

4 Qurestion

Nwowrs Beonewal of Scelwool Furmiiures Poocoote Yoor Clilds |1|:,'..1:H:|' T T/ Thew Seclvowal?

e

"i'il'—_'SITUATION;'—'ﬁI; ANALYSIS

Due ta a regulation on “building energy identity in Turkey”
approved in zoog, all buildings to be constructed after 2009 must
have thermoinsulation system and get an “energy identity”. Those
built belore that year must fill their gaps until zo7.

8o of houses and offices in our country are older than 10 years.
%70 of all buildings still requires thermoinsulation system.

Businesses on thermoinsulation systems in our country have a large
potential to boom.

Regarding this field, a firm operates in our county, which is not a
manufacturer, but a fitter. We have also qualified employees for this
job,

We hold a good capital in the region of 100. oo TL.
Market opportunities strongly increase our motivation.
If need to say, we have enough capacity for domestic production.

Scoring
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SWOT

OUR ADVANTAGES

1.0ur qualified employees
2.Possesing a 100.000 TL capital
3.High motivation

4.0ur focus on domestic production
5.A large pool of type and color in our
products.

6. Payment altermatives for customers.
AN extensive nefwork of assistance

and montage.

OPPORTUNITIES

i.Legal procedures dictating
thermoinsulation systems in
houses.

».No any other firm
operating in this field in the
region.

Revival in the housing
SeCtor,

. Customer satisfaction.

52085 of old buildings
lacking of thermoinsulation
system.

—

OUR DISADVANTAGES
rInexperience in the market
z2_Insufficient budget for ads.

e

RISKS

. Big firms operating in
Istanbul and Ankara.

. High-cost loans.
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OUR MISSION

*To Give Your Homes Esthetic
Outlooks By Siding With
Insulation Material, And Thus, To
Expand Their Life-Spans.

* Also, To Make A Contribution To
National Economy Via Energy
Saving.

OUR VISION

To Be A World-Class
Brand In
Thermoinsulation
Systems.
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- ORGANISATIONAL SCHEME

MARLEACTURI
MG EXECUTIVE
A
WL R KN TING

PR DAY
LINE
PERSCINNEL

IMITIAL COSTS
LINE-UHE CLFs S
RANK
RO, COST ITEMTS BAME CUMNTITY  PRICE (PER UMIT) TOTAL COST
MACHINES AND EQUIPMENTS | ASSETS )

EMIXING MATCHINE I 500 0 0,00
FSIDING MACHINE 1 L4.500,00 L4.500,00
3DEYER 1] 200,00 2.000,00
FCUTTING MACHINE | 15.000,60 1500066

OFFICE EQUIPMENT

1COMPMITER ] 100 00 1.000,00
2 FAX MACHINE I S0, 00 S, a0
_:]JEI.UF:EA'I..I' 1 [A& A S0t 1,500,060 1.500,00
4 PAFER CABINE] | 250,00 250,08
S STATIOMERY 1 [As A Sot) 250,00 250,00
GOFFICE FURKISHING 1 [#4s A Set) S0, 00 250,00

OTHER

BUREAUCRATIC COSTS

(OPENING MROCEDURES, RECEIVING
1CERTIFICATE, Thot REGISTRATION) 1,500,008

TOTAL 318 250,00
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PEMTIAL COETE

DFLEATHG COSTT

CONSUMFTION EXFENDITURES
RANK N COSTITEN'S MARSE CQLANTITY  PRECE (FERLIMIT) TOTALCOST
i ELECTRACITY wod KWT o440 Botoa
X WATER 250 TOMES 1,0:0 250,00
7 TELEPHONE AND INTERENET PACK B, e Boon
& HEATIMNG MICHTHLY 2040050 20000
FERSOHEL COSTS
1 Y ORKERS 3 L 250,00 375000
3 RUANAGERIAL TS5 1 T ATHOsE 001 3. =D, DR
1 FABRCETING FERSCINNEL ] L3, %0 L0000
4 OFFICE INSUIRAMCE DO5TS MONTHLY 150, it 250,00
5 TRAMYPOHTATION DDA TS MOHTHLY 150,00 B0 00
SHIPPING COSTS MONTHEY e, e L0000
QOTHER
MICHTHLY 15060, 00 1, =0, 00
INTR AND ADS COSTS MACHNTHLY sl s 1 DT
TOTAL 2o o00
ANMNUAL COST 24516000
INITIAL COSTS M TOTAL 3725 TL
ANMUAL COST 248,150,00 TL
TOTAL 248,198 25 TL
i n
UNIT SELLING COST™ TABLE
TOTAL COST 238.198,25TL
DESIHED PROFIT RATE 0% 49.639,65 TL
COSTHPROFIT 297.837,90TL
SOUBRE
TOTAL SELLING DAY EXFECTED METER 18,000
UNIT SELLING COST 15,55 TL
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OUR MARKETING STRATEGY

PRODUCTION FRICE

*Production and Color «%30 Discount In Mass
Variety( 20 different Purchases.

types) *Installment Sellings (Up
=[50 goo1 Quality To 12 Months, From Cash
Guarantee Prices)

*Esthetic Design

*High-Mobilityand

Montage

*5-Year guarantee for
manufacturing defects

OUR MARKETING STRATEGY

TAKING PLACE IN DISTRIBUTION-PLACE

MARKET * A Closed Storehouse
*Presentation On Social (Totally 1500 m2)

Media (Facebook-Twiter) vt }
*Promotion Campaign nventory {10,000 m2

Under «From *Delivery of property
Manufacturing to onlyin1day.

people» slogan * Average montage

*TV Ad ( 30 second ) duration of a house (100
*5000 Leaflets For mz2) takes 3 day.

Presentation
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WHAT IS PASTICCERIA DOLCEGEL?

G0
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WHAT IS PASTICCERIA DOLCEGEL?

Handmade
Pastries special
SWeels =

Pizza...coming

Catering
~atering soon!!

* s nartioee, neougyet, Easter oy, Cnafer diovs coke, Boscnl brodforal cobas. need seoois

GAPS

PO SOCIAL NCTWORK
MO WEBSTE

PO VIDIES.

MO PICTURES

REALLY FOOR OF FLINE AINVEHT EIMNG
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MISSION AND VISION

CLIENT ok

PURPC i x DUR MISSION
More clients [ ; Confide

{=maore
Money)..

at fittle money

- Indeciviness, -

Young customers

TARGET
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SURVEY FIGURES

DO YOU KNOW PASTICCERIA DOLCEGEL?

-

ll l

-

‘ -

bE888838

SURVEY FIGURES

WHERL IS PASTICCERIADOLCEGEL?

GALLITELLO'S ROAD EFITAFFIO

oS 8828
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SURVEY FIGURES

IN COMPARISON WITH OTHER PATISSERIES IN
POTENZA, IN YOUR OPINION PASTICCERIA
DOLCEGEL IS

UTTLE BIT ASTHE LMTLEBIT WORSE
BETTER OTHERS WORSE

aEEEEE

SURVEY FIGURES

DO YOU KNOW PASTICCERIA DOLCEGEL 15 THE
ONLY ONE AUTHORIZED BY NUTELLA?

o823 8
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SURVEY FIGURES

HOW MANY TIMES DO YOU USUALLY BUY AT PASTICCERIA
DOLCEGEL?

DALY SEVERAL ONCEA SEVERAL ONCEA SOME
TIMESA WEEK TIMESA MOMTH TIMES
WEEH MONTH PER

80

YEAR

MARRY YOUR CLIENT

His His
problems bhusiness
= your = your
problems business

Make Ay
Himn feet Aake
“special’

him gifts
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ORGANIZATION

BUDGET LIMIT - 2500€ per year

1 MORE ONLINE | ESS PRINT
A ANMUAL SCHEDULING

January = Christmas perod 2013
February - Valentina’s Day = Camival
March - Womean's Day + 5t. lossph
April - Easter

May - Mother's Day + Patron Saint Day
October - Halloween

December - Christmas period 2014
More... Event & News

2018

INSTRUMENTS

TEXT

PICTURES

VIDED

VIRTUAL EXPERIENCE
GRAPHIC

SOCIAL NETWORHK
Facebook
Google plus

OFFLINE ADVERTISING

WEBSITE*
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EXAMPLES
TEXT
E nbiatmn cofpesrale e [=hgan )
Fastiooans [olonhy
Artigiani del gusto
Liser @ evenywhens [hoaafiag and clam)

[ ko with users and polenal clionts - Ask quastions and raply i guestions
Sharn ws

Be friendyand informal

EXAMPLES - COMMERCIAL PICS

o7
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EXAMPLES - COMMERCIAL PICS

EXAMPLES - CORPORATEPICS
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EXAMPLES - CORPORATEPICS

EXAMPLES - COMMERCIAL PICS
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EXAMPLES - COMMERCIAL PICS

EXAMPLES - COMMERCIAL PICS
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EXAMPLES - CHRISTMAS VIDEO SPOT

101
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EXAMPLES - VIRTUAL EXPERIENCE

EXAMPLES - OFFLINE ADVERTISING
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EXAMPLES - OFFLINE ADVERTISING

N
e o Ay gl e o 1 s
T T e L
% '
a Koy b g it A el el T AL
e Lg— W (e Pl

SUCIAL
NETWORK . : e
FEEDE‘A{:H " P & "L pae B Frpiste 4 ‘ann [l =] 3 i

e e [l e Earomman
Tm
B g, (e (el ek
ARER T T 0 SR L e
e L T Bt
II- nny
f -u:.-j
i\ =
A A
j L | "._
oo\ !
. # X
j R-\..,.-"'-f‘.n. I‘\\-L s
N .""EI' PSS R —

103




(%‘ Promoting - Tduration snd Culiure 09

&, Entrepreneurship Lifeloarg Learning Programme

SOCIALNETWORK FEEDBACK Facebook

Iuzy 5 posd plds reoesnt
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Fodlaln’ad . Bai Tipd  Coriared Pl e i S

™ p u= B @ —

=g

:

-

g

:
1)

= & '

SOCIALNETWORK FEEDBACK Google Plus
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